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Welcome!

Thanls For taking an interest in ntérna tional Girls Da y!

Kappa Delta Sorority created Intational Girls Dayon behalf of the Confidence Coalition, which brings
together all of the organizations, companies and individuals committed to promoting confidence among girls
andwomen.Wi t h t he message, AShe Can Do Anyt Noevember o t |
14.

Girls across thevorld cancelebrate in a variety of waysbig and small including everything from
sleepovers to commun#yide interest fairs, community service projects to sporting events. The central
theme is building confidence in girls.

This kit will help you plan a Intermational Girls Day inyour community. Visit www. celebrategirlsday.com
for more information.

Plan
Advocate
Publicize
Reflact

A ‘Malerigls’ section can be found athe end of this kit.
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Plan

1 CHOOSE YOUR CELEBRATION

Createyour own orconsiderone of the following:

A BIG events

o Community Interest Fair T Invite localg i rotganiationgi.e.: Girl Scouts, Girls Inc.,
community sports organizations, gymnastics, eétccome and share how gitanget involved
in their programs. Include some time for girls to participate in projects that promote
confidence

o Girlsb6 Conf i didnuite girlsWdeark abbubd gonfidenemd sefesteemHost a
local female communjtleader to speak about confidenddave attend e s make an 0/
Med Hmomokncour age e acPhomgdand dsaussshe Healthy Medlia far e | f
Youth Act (see moreonpa@® | ncor porate the AYou Make MNe
balloons with inspiring messagage given to girls (seepag@of t heefiMal sd s ec
more informatioh

o Career Party or f Whiedaveldcal v@dmenvalk tbmitls aBoatrcareers
andthe future. For younger girlgrovide costumes diiey can dress up as different career
women- doctor, businesswoman, chef, gar older girls,visit a collegeanddiscusshow a
coll ege education can help girls Ado anythi

A SMALL events

0 Mother/Daughter Event i Get together with your girlfriends and their daughters to celebrate.
Attend a play, mseum, sporting event, etcollow up with a conversation about how everyone
has different talents and dreams.c&urage the girls to followheir dreams.

0 Neighborhood Eventi Invite girls in your neighborhood to your horfug an IGD celebration.

Ask a local female leader (mayor, school principal, coach, etc.) to speak about dreaming big
and how hard workrad confidence can make dreams come true.

o Give International Girls Day Cardsi Pr i nt A Happgnadht & nl s Dayo
them to the important girls in your life (daughter, niece, neighbor, etc.).

1 DEVELOP A TIMELINE

This timeline is an example; feel free to tweak for your event.

3 Months Out (August):
- Form a team and schedule the first meetinglio about goals, expectations, etc.
- Decide on type of celebration.
- Develop your budget.
- Reserve venue if necessary.
- Solicit donations/sponsorshifsnecessary.

2 Months Out (September):

- Begin conacting speakers and/or presenters.
- Read about the AHealthy Media f oitintoyouwt h Act 0
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celebration (See padefor more information).
- Check in with sponsors/donors
- Check out thevww. celebrateqirlsday.cofor downloadable supplies.

1 Month Out (October):
- Solicit any donations (askhomgfriends to bring a dessenftrovide paper for printing, etc.).
- Send invitations.
- Send press releases.
- Send publicity materials.
- Buy/make decorations.
- Check in with donors/sponsors

2 Weeks Out (November 1):

- Confirm speakers and/or presenters.

- Print Interrational Girls Day certificates for attendees.

- Print Confidence Pledges for attendees.

- Remind girls abouyour Interrational Girls Day celebration

1 DEVELOP YOUR BUDGET

Feel free tause the budget sheetonpdge n t he A Material sd section of

17 FORM A TEAM

Enlist others to help plan your eveftonsider asking your daughtisiend/neighbor(this could be a great
confidencebooster for herjo help you hostUset h eelfieDgat i on WorlRintheet 6 01 |
iMaterialsod section of this kit to help you sita

 SOLICIT DONORS AND/OR SPONSORS

Ask local businesses to support yavent.
Here are some iterfservicesyou could request:
1 Plates, napkins, utensils
Food items
Printing (posters, banners, programs, certificates, cards, etc.)
Crayons, markers, painpaper
Items for goody bags lip gloss, stickers,coloring books, pens/pencilsain accessories, Chap
Stick, etc.
Rentable item$ tent, karaoke machine, jump houtahles, chairs
Services a speaker, a room at a venue, etc.

1
)l
)l
1

=a =4

When asking for donations:
- Be prdessional.
- Prepare a written proposalee pag2li n t he A Mat er i afbragamgleleteyi on c
- Ask the right person (owner or manager)
- Ask for specific donations (Consider asking a restaurant for 100 chicken fingers or asking a lo:zal
shop to donate lip gloss for 50 goody bags.)
- Know and &ress the benefits of the project.
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- Be positive and upbeat.

1 WORK OUT DETAILS

Usethe checklist below to help plan:

Yes No Notes:
FACILITY/LOCATION RENTAL O O
FOOD O O
ENTERTAINMENT O O
SOUND & LIGTHING SYSTEMS O O
DECORATIONS O O
SPEAKER(S) O O
PRINTING O O
POSTAGE O O
PROMOTIONAL ITEMS, (BALLOONS, ETC) O O
LICENSE AND PERMITS O O
EQUIPMENT RENTAL O O
PROMOTION & PHOTOGRAPHY O O
AWARDS AND PRIZES O O
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Advocate

We | ove our favorite magazi nes, loveYowshbysonetimesand mov
chip away at our confidence and body image. The need for more positive images of girls in the media is
clear.

Now you can TAKE ACTION and make a differendes part of the Confidence Coalition, you can
support theHealthy Media for Youth Act recently developed by Girl Scouts of the USA and introduced
in the U.S. House of Representatives by Congresswomen TamnwiB&ldm Wisconsin and Shelley
Moore Capito fom West Virginia. The bill will improve media literacy and encourage the promotion of
healthier media messages about girls and women.

Did you know thaté
- Nearly 90 of girls feel a lot of pressuredim the meth to be thin. To losaeight, 586 of
teengirls admit they dietand 36 admit to starving themselves
- 80 of girls say they would rather see fAreal d
- Onlylin3speakingchaact ers in cHemodledr enbés movies is

Girls can fido anyt hi ng,aéound themml Qodsider gncoiponggirg¢he i ng t F e
Healthy Media for Youth Act ( HR 4925) as the fAtake actiono piece

1 Join the Girl Scouts Advocacy Network
Visit www. GirlScouts4girls.orgThrough this network you casend emails to government
officials asking them to support the bikwell as receive -enail updates.

1 Spread the Word!
Online:

A Navigate tathe Healthy Mediadr Youth Act facebook page @
http://www.facebook.com/#!/HealthyMediaForYouth?refat d A Li ke o it .
Promoteh e bi | | through soci al medi aé di scu:
Blog about the issue.

Send email blaststo friends, family and coworkers asking thémreducate
themselves andupport the bill.

At your event:
A Have others join the Girl Scouts Advocacy Network

1 Set up laptops where attendees can sigfouthe networkor provide
signup sheets (segagel50f t he A Mater i gtoed sec: i c
multiple people sign up at a time.

1 After the event, mail siglup sheets to the following Girl Scout address
for them to be inputted into the network.
Clare Bresnahan
GSUSA
816 Connecticut Ave. NW
3 Floor

I
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Washington, DC 20006
A Host a speaker
1 Have a local media representative come talk about healthy media
A Pass out fliers
1 Provide statistics aboumtedia (see above), give informatiahout the
bill andcall others to actian(Seepagel6of t he A Mat er i al 5 ¢
the kitfor a sample fliey.
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Publicize

1 Sendlnvites
A Feel free to use the invitatioos pagel9int he @ Materi also section of
mailed or emailed.
A Consider sending invitations throughww. evite.com a free invitationvebsite.

1 SendPress Release(s)
A Seepagd8of the fAMaterialsodo section of this kit
* Please send a copy of any press release sent to the media to Kappa Delta Headquarters at
initiativescomm@kappadelta. ogdfter your @ent.
Press release tips:
1 Send your press release to local media. Look online to find the community editor
or other persoin charge ofocal news. Send your release to his/her attention.
Be brief and to the point.
No opinions (unless in a quote).
Always use active voice.
Make sureall important informatioris at the beginningf the release
Try to keep your release to one page. If you go topgvwog e s smorpou tati t h e
bottom of the first page.
T End your release with A##H#. O

=A =4 =8 = =9

1 Promote Online

A Navigate to theNational Girls Dayfacebookpage @
http://www.facebook.com/home. php?#!/pages/Natighials-Day/119655204631?ref= &nd
Alikeo it.
Use your persaa social media (facebogpkwitter, blog, etc.) to promote theliday.
Change your profile picture to thiternational Girls Day logo for November 14 or the whole
month!

>~ >~

8|Page


http://www.evite.com/
mailto:initiativescomm@kappadelta.org
http://www.facebook.com/home.php?#!/pages/National-Girls-Day/119655204631?ref=ts

Reflect
1 Send ThankYou Notes

A Thank everyone who helped make your event a suécgssakersanyone who donated food,
location, etc.

1 Evaluate Your Event
A Make notes about what went well, what people enjoyed and what could be done differently in
the future. These noteswille | p when pl an n iatiogal Qirle Ray celelwration.6 s
A Did you get media coverage of your event? If so, let Kappa Delta knowrajliag
initiativescomm@kappadelta. arg
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Materigls

Bnclosed:

Short on Time? You Can Still Be Involved! -----=-=-mmmmm e pg. 11
iYou Make Me SMI-tEo----Ga-mp-a-i-g-A-----—--pg. 12
Delegation WOrKSNEEt ----====mmmm e pg. 13
SamMPle BUAQEL --======mmmm e pg. 14
Girl Scout Advocacy Network SignUp Sheet----------=--=----eeoeeeemee - pg. 15
Healthy Media Flier --------=mmmm oo pg. 16
Happy National Girls Day Card ------============mmmmmmmmmm oo pg. 17
Press Release Template--------=-======m==mmmmmm oo pg. 18
INVItAION == mm e oo pg. 19
0] 1 071 = R S — pg. 20
Sample Donation Letter-----=-=====-mm-mmmm e pg. 21
Confidence Pledges------=--======mmmmmm oo pg. 23
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Short on time?
You can still be a part of mterngqtional Girls Dqy!

How much time do you have?

Have 5 minutes?

o Tell 5 friends about International Girls Day
o0 Advocate for the Healthy Media for Youth Act. Sign up for the advocacy network by visiting
www. GirlScouts4girls. org
Send emails to friends and family askingem to support the Healthy Media for Youth Act.
0 Send an International Girls Day card to girls in yourilifgiends, daughter, niece, etc.
o Navigate to the National Girls Day facebook page @
http://www. facebook.com/home. php?#!/pages/Natie@alls-Day/119655204631 ?ref= &nd
Alikeo it.
Put International Girls Day on your calendar for November 14.
o0 Compliment the girls you interact with today.

(@)

(@]

Have 5 hours?
0 Plan an International Girls Day event. See the small events ideas on page 3.

o Decorate a speci al girl 6s room with positive Post

0 Buy a magazine subscription for a special girl. Considstine Magzineor New Moon Girls Magazine

o Participaten t he AYou Make Me Smiled Campaign.

o Emai l your daughter 6s teacher , Seenfgoutae dolsometkimg spadmlo u t
for the class (boys too!) on Nov. 14.

o0 \olunteer your time tepeak to a group of young girls about following their dreams.

Have 5 days?

o Plan an International Girls Day event for a large group of girls in your community! See the big event ideas on
page 3.

o Talk to other girlsd organizations about celebrati

o Talk to area businesses about promoting InternatiGirdé Day

o Promote the holiday to local news media.
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“You Make M SMILE”
CAMPAIGN
a project of the Conlit[ence Coa[iﬁon

Overall Idea: Asaprojecof t he Confidence Coalition, the HAYou
designed to brighten a woman or ¢ iboostidggmessagg. by mak
The blue balloons have the Confidence Coalition logo and Web site on one side and ape tienk

other. Inflate the balloons, and write confidedo®sting messages on the blank side of the balloons.

The hosts of your Interrational Girls Day event can give balloons to each girl who attends. Then,

the whole group can go somewhere to hand them bUTrhis can be done on campus, at a community

service event, at a mall, at a padk the street, etc.

Supplies:
0 Helium (you can get a small tank at a local party supply store for around $35). This should be
enough for 4660 balloons.
U Black or dark bluesharpies or permanent markers.
U Ribbon to tie balloons.
U Any number of girls, a great attitude and a SMILE!

How to Get Sarted: Before you begin, come up with
some messages to write on the balloons. Here are some
examples:

You can do anything!

You can tange the world!

You are beautiful inside and out!
Dream BIG!

Believe in Yourself!

Have a beautiful day!

Anything is possible!

Follow your dreams!

Go Confidently!

cocoocccc
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Task

Delegation:

Description/Goals

Person
Accountable

People
Contributing

Timeline/
Deadline
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IGD Event Sample Budget:

DATE OF EVENT

TYPE OF IGD EVENT

I. Income

1) TICKET SALES/REGISTRATION FEES

# x$ $
2) UNDERWRITING/DONATIONS

A) CORPORATE $

B) INDIVIDUAL S $

C) OTHER $
TOTAL INCOME $

Il. Expenses (Can any of these items be donated?) ESTIMATED ACTUAL

3) FACILITY/LOCATION RENTAL $
4) FOOD $ $
5) ENTERTAINMENT $ $
6) SOUND & LIGHTI NG SYSTEMS $ $
7) DECORATIONS $ $
8) PRINTING $ $
9) POSTAGE $ $
10) PROMOTIONAL ITEMS, (BALLOONS, ETC) $ $
11) LICENSE AND PERMITS $ $
12) EQUIPMENT RENTAL $ $
13) PROMOTION & PHOTOGRAPHY $ $
14) AWARDS AND PRIZES $ $
15) MISCELLANEOUSS $ $
TOTAL EXP ENSES $
TOTAL INCOME i TOTAL EXPENSES = BALANCE $
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AT, ' ' A N k!
OQOG' E;'I' Join the Girl Scouts Advocacy Networ

(¢)
q é Advocate for the Healthy Media for Youth Act (HR 4925)! This network will help you
. : “. send e-mails to government officials as well as receive e-mail updates.
s >
£ o  First Name
N, oA
Qh’sgoutgug\(
Last Name
Email
Address (Home preferred)
City State Zip
OCATE Join the Girl Scouts Advocacy Network!
N
$ £ Oé Advocate for the Healthy Media for Youth Act (HR 4925)! This network will help you
. ‘ *‘. send e-mails to government officials as well as receive e-mail updates.
[+]
Y $
. o’ .
‘*‘M\ First Name
ou
Last Name
Email

Address (Home preferred)

City State Zip
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Help girls remember they can “do anything!™ no
matter what the media says. Join Kappa Delta Sorority
and Girl Scouts of the USA in supporting the Healthy
Media for Youth Act!

Did you know...

- Nearly 90% of girls feel a lot of pressure from the
media to be thin. 55% of teen girls admit they diet.
37% admit to starving themselves.

- B0% of girls say they would rather see “real” or
“natural” images of women.

- Only 1 in 3 speaking characters in children's movies
is female.

What you can do...
- Visit www.GirlScoutsdgirls.org to learn more and
send e-mails to your government officials.
- Spread the word about the bill.
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Help girls remember they can “do anything!™ no
matter what the media says. Join Kappa Delta Sorority
and Girl Scouts of the USA in supporting the Healthy
Media for Youth Act!

Did you know...

- Nearly 90% of girls feel a lot of pressure from the
media to be thin. 55% of teen girls admit they diet.
37% admit to starving themselves.

- 80% of girls say they would rather see “real" or
“pnatural” images of women.

- Only 1 in 3 speaking characters in children’s movies
is female.

What you can do...
- Visit www.GirlScoutsdgirls.org to learn more and
send e-mails to yvour government officials.
- Spread the word about the bill.
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Help girls remember they can “do anything!™ no
matter what the media says. Join Kappa Delta
Sorority and Girl Scouts of the USA in supporting
the Healthy Media for Youth Act!

Did you know...

- Nearly 90% of girls feel a lot of pressure from the
media to be thin. 55% of teen girls admit they
diet. 37% admit to starving themselves.

- B0% of girls say they would rather see “real” or
“natural” images of women.

- Only 1 in 3 speaking characters in children’s
maovies is female.

What you can do...
- Visit www.GirlScoutsdgirls.org to learn more and

send e-mails to your government officials.
- Spread the word about the bill.
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Help girls remember they can “do anything!* no
matter what the media says. Join Kappa Delta
Sorority and Girl Scouts of the USA in supporting
the Healthy Media for Youth Act!

Did you know...

- Nearly 90% of girls feel a lot of pressure from the
media to be thin. 55% of teen girls admit they
diet. 37% admit to starving themselves.

- 8B0% of girls say they would rather see “real” or
“pnatural” images of women.

-  Only 1 in 3 speaking characters in children’s
movies is female.

What you can do...
- Visit www.GirlScoutsdgirls.org to learn more and
send e-mails to yvour government officials.
- Spread the word about the bill.
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Today is International Girls Day internationa!

;a-?ua!:up&nou»w
I believe in you @_—-_M &”c
And, there’s nothing you can’t do! %7 @0 2nnng!
Whether it's reading, running, leading or acting

Remember, “You can do anything!”

Hap py International Girls Day!
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@m& Serority

making great things happen. o/
Creator of International Girls Day
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FOR IMMEDIATE RELEASE CONTACT:
(Your Name)
(Your email)
(Your phone number)

Headline Here

<City, State> <date of release>_< # of participants > girls will gather on Nov. 14 in< your

town/community o celebrate the first annual Imational Girls Day, a holiday created by Kappa

Delta Sorority to celebrate girls of all interests and strengths and encourage them to make their
dreams a reality. With the message, <iirlthe Can D

explanatiorhere, no more than one sentenceThis celebration is one of more than 250 taking place

around the world.

<Insert quote from the host/hostess of the event about how the event will instill confidence in girls

and help them believe they can do anything.>

Kappa Delta created International Girls Day on behalf of the Confidence Coalition, an alliance of
organizations, companies and individuals committed to promoting confidence in girls and women.
Sever al girl s6 organi zat ermatiogal Girs Day indudingrGeld on i n
Scouts of the USA, Girl Talk, Girls of the Run and National Charity League. All International Girls

Day participants will spread awareness for the Healthy Media for Youth Act (H.R. 4925), which

seeks to support mediadiacy programs, promote research on the effects of media images and push

for the adoption of voluntary guidelines for healthier media images. For more infornvagion,

www.cel ebrategirlsday.com

Created by Kappa Delta Sorority, the Confidence Coalition is a national movement that enables
women and girls to stand up to peer pressure and media stereotypes, say no to risky behavior and
abusive relationships, and put an end to relational aggressuat as bullying on the playground
and in the office. For more information, vigitvw.confidencecoalition.org

Hitt
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